Rx relief PRO™

What We've Learned About
Pharmacists

In the fall of 1998, Rx reliéf commissioned
marketing research as part of a larger
program to develop its expansion strategy.

In the qualitative portion, a few key issues
dominated the focus group discussions.
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Here's What's on the Upswing
with Pharmacists

Frustration with their profession
Distrust of systems & employers

Disloyalty to employers
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The Important Points " <

Pharmacists
Fear that emerging working conditions will leadrore errors
Perceive management is less concerned with emplogkdeing

Believe more efficient pharmacies have simply shifthe burden &

Increased their personal stress
Difficult assignments are perceived as “unrewarsictifice”

The majority of pharmacists now rank shorter tessignments

managed through third party as a possible “categesalternative”
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What's The Impact Yo

According to Rx relief field test results:
Focused non-traditional staffing solutions are naweeptable to pharmacists
Third party recruiting & retention offers are marested
Now there is a viable long-term temporary work éne pharmacy

Pharmacists now skeptical of all HR efforts, esgicin-house ones

Pharmacies that mange their staffing crises well
demonstrate competency to potential employees

which creates a competitive advantage over underdtad competitors
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The Opport(mity =
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The Professional
Recruiting and
Retention Program
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Proven PRO™ Retention
Program

Incentives

Contract for a higher

level of commitment

Provide sophisticated
executive incentives in return
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Rx relief PRO™

For more information on Rx relief PRO
Or assignments in your area
please contacts us.
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iInfo@rxrelief.com
Tel: 1.800.Rxrelief (797-3543)
7535 N. Palm Avenue, Suite 101
Fresno, California 93711-5504
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